
The ROI of Automatic Wine Dispensers
Elevating Safety and Cleanliness Standards, Incremental Revenue, and 
Significant Labor Savings Make a Case for Automatic Wine 
Dispensers.
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THE ROI OF AUTOMATIC WINE DISPENSERS

The COVID-19 crisis ushered in the “new normal,” which is presenting 
new challenges for hotel owners. But it’s also presenting a great 
opportunity for operators to implement innovative products and 
services that elevate hospitality and cleanliness standards while 
generating revenue and reducing expenses.

To meet the new challenges hoteliers are on the lookout for safe and 
hygienic ways to meet business objectives without compromising the 
guest’s entrenched expectation of luxury. Automatic wine dispensers 
are a promising new technology that is already helping hoteliers 
improve guest satisfaction scores, generate incremental revenue, and 
increase gross operating profit. And because it’s a contactless 
experience this advanced technology is uniquely positioned to exceed 
the new safety and hygiene standards being adopted by business and 
guests alike.

AUTOMATION CHANGES THE GAME

In 2018, the first automatic wine dispenser was integrated into a 
hotel’s room product to improve guest satisfaction scores and 
increase F&B RevPOR. The “plug and play” design minimized set-up 
and training requirements, enabling the hotelier to quickly and easily 
integrate these dispensers into 50 suites products at a luxury chain 
hotel. Guests can indulge in a safe yet luxurious manner while 
operators remotely manage the dispensers and maintain them with 
minimal contact.

Automatic wine dispensers are the cost-effective way for hotels to 
simultaneously improve the bottom line and guest satisfaction scores. 
But this dynamic technology does more than generate incremental 
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revenue and reduce expenses associated with amenity programs and 
service recovery; it also provides new and important types of ROI 
such as higher social media rankings and favorable press.

 

ELEVATING SAFETY AND CLEANLINESS STANDARDS

Recovery in the hotel sector is likely to be challenging since there is 
likely to be “lasting mistrust of consumers over safety concerns,” 
according to a Bank of America report. Therefore, signaling to your 
guests that safety and cleanliness is one of your top priorities is more 
important than ever.
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As a result, contactless products and services will be the special 
“no-touch” that guests will come to expect. Touchless touch points 
will be central to design while social distancing will redirect flow back 
to the room product. Innovative F&B products and services will 
replace conventional methods such as room service and out-dated 
technologies such as mini-bars to strike the new balance between 
hospitable and hygienic. Automatic wine dispensers will play an 
integral part in achieving that balance, allowing the guest to enjoy a 
frictionless and safe indulgence in the comfort of their room.

Automated technologies are designed to mitigate cleaning and 
maintenance requirements, significantly lowering demand on staff 
while ensuring a clean and safe experience for operators and guests.    



DELIVERING INCREMENTAL REVENUE

Hotels that integrate automatic wine dispensers into the room 
product immediately see incremental revenue due simply to offering 
guests a better than expected wine by the glass experience. A typical 
luxury hotel can expect to increase annual wine by the glass sales by 
$1,000 per occupied room. Use this simple Proforma Calculator to 
determine the potential wine by the glass revenue by deploying an 
automatic dispenser in all of your room products.

Finally, automatic wine dispensers help convert IRD, typically a value 
addition tool into a revenue generation plan. F&B RevPOR can 
dramatically increase since great wines and IRD menu’s food offerings 
reinforce one another.



INCREASING SOCIAL LIKES AND SHARES

Providing excellent service is essential since hotel guests have 
become increasingly vocal online about their experiences. Guests are 
fast to socially share photos, videos, and reviews. 

IMPROVING GROSS OPERATING PROFIT

As hoteliers strive to strike a balance between hospitality and 
profitability they will need to consider the impact of LPAR (Labor Per 
Available Room) which calculates how much a hotel spends in labor 
expenses across all rooms available in any given time period.

Determining the labor savings with automatic wine dispensers in the 
room product is easy and oftentimes shocking. Amenity programs and 
service recovery are fundamental to hotels but are extremely labor 
and cost of goods intensive so let’s look how automatic wine 
dispensers can help reduce expenses for each one.

If a hotel delivers 20 amenities per day at an average cost of $15 per 
amenity, and the average roundtrip delivery cycle takes 20 minutes at 
a wage of $15 per hour the hotel can save $85,000 per year by 
virtually delivering wine by the glass amenities to the guest room 
using automatic wine dispensers.

Similarly, a hotel with 10 service recoveries per day at an average cost 
of $15 per recovery could save $25,000 per year by deploying an 
automatic wine dispenser in the room products to instantly recover 
service.

Automation simultaneously eliminates massive labor and cost of 
goods inefficiencies while enhancing safety and hygiene. Use this 
simple financial calculator to determine the total net benefit (revenue 
+ expense reduction) by deploying an automatic dispenser in all of 
your room products.



And TripAdvisor, Instagram, and Twitter are amplifying the voice of 
every traveller; therefore, a single negative post can have a lasting 
impact on a hotel’s reputation.

  Our guest satisfaction scores improved because Plum delivers a 
better than expected wine by the glass experience.
Cory Saffran, Director of Food & Beverage

A recent PhoCusWright study revealed the impact reviews have on 
travelers' decision-making.

REVIEWS IMPACT BOOKINGS

A recent PhoCusWright study1 revealed the impact 
reviews have on travelers’ decision-making:

 

Automatic wine dispensers that instantly serve up luxury one glass at 
a time provide a wealth of photo and video opportunities. And these 
photos and videos are consistently posted on Instagram and shared in 
Stories by celebrities that are surprised and delighted by their 
experience.

of respondents indicated that reviews help 
them pick the right hotel

read at least 6 – 12 reviews prior to booking

won’t commit to a booking until they read 
reviews
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But TripAdvisor is where the typical guest posts positive comments 
about automatic wine dispensers most regularly. Rave reviews that 
highlight special benefits such as no wait times, increased privacy, and 
no tipping are the norm.



ATTRACTING PRESS COVERAGE

Measurable media coverage of the adoption of innovative products 
such as automatic wine dispensers in the room product is often 
overlooked when calculating ROI. These amenities have grabbed the 
attention of national and international press. Hotels that automate 
their wine by the glass programs get regular press coverage, which 
differentiate their properties and position them as progressive and 
technologically more forward than their competitors.

  Plum is the frictionless wine by the glass program that delivers a 
luxurious experience and revenue, simultaneously.”
James Gibson, President and CEO    

To be sure, the “new normal” have presented important new safety 
and cleanliness challenges but the traditional challenges - generating 
incremental revenue, reducing expenses, and satisfying guests - 
remain. Innovative solutions that can automatically meet business 
objectives in a safe and hygienic manner without compromising the 
guest experience are needed for hotels to succeed and thrive. 
Automatic wine dispensers are proving to be part of the solution.

These contactless amenities deliver measurable positive impacts on 
guest satisfaction scores, revenue, and gross operating profit. And 
because they’re plug and play it's the fastest, easiest, and safest way 
to realize the positive impacts.

E-mail: support@plum.wine

”

”
Plum is the leader in automatic wine dispensers 

that integrate into a hotel’s room product so guests 
can safely indulge in luxury, one glass at a time.

Phone: 844.856.PLUM (7586)

Website: www.plum.wine


